21-24 Hosbpsa 2002 r. Bo PpaHkdypTe (Fepmanus) npowna 13. mMexayHapoaHas BbIiCTaBKa
no dpaH4yansuHry Franchise Messe. Ha BbicTaBke Oblnu npecTtaBneHol 6onee 80
dpaHyanszopo M3 EBponbl n CLUA, a Takke dpaHyansmHroBble accoumauum [epmaHum,
Asctpun n LWeenuapun. Ceom paHWKM3bl npegnarann: pectopaHbl ObICTPOro nUTaHus,
TYPUCTUYECKNE areHcTBa, MeOWUMHCKME, CTpaxoBble, W3AaTeribCkue, KOHCYNbTaLMOHHbIE
KomnaHun n gp. BbictaBky nocetunu 6onee 4000 noTeHuuwanbHbIX (ppaHyanaun. KadecTtso
npeanaraemMbix opaHLwmn3 ObINo oueHeHo noceTuTenamu. Kak Bbicokoe 1 npodeccuoHanbHoe.
Mo MHeHMIO cneunanucToB, pe3ynbTaTtoM NPOBEeAEHUSA 3TON BbICTABKM MOXET ObiTb NosiBNeHne
6onee 100 000 paboumx MecCT B CTpaHax nokynaTensx paHLms. YYacTHUKM BbICTaBKN BbICOKO
OLEHWUNN OpraHn3aunio MeponpuaTUS U YyBEPEHbI B MNOAOTBOPHbLIX pedyrnbTaTax.

Mpeactasutenn  UHpOpPMaALMOHHO-KOHCYNbLTAaTUBHOrO  (PpaH4YaM3MHIOBOro  LIEHTpa
®PpaHyalizuHe @ banmuu BMecTe C NATBMACKMMWU NpeanpuHUMaTEensiMmn NoceTun BbICTaBKy U
npegocTaBnseT KpaTknin poTooTyeT:

Y BXOA@ Ha BbICTaKy JlaTBMiCKas generaums n Hemeukas KOMNaHus
BEMER obcyxaatoT BO3MOXHbIE BapuaHTbl
COTpyAHUYecTBa

Mocne yaayHbIx NeperoBopoB ¢ aMepuKaHCKOM
komnanuen World Franchising Consultants

” 3a NpoayKTUBHOE COTPYOHUYECTBO C
CUP & CINO '

14-aa mexgyHapoaHas BbicTaBka no ppaHyansunry Franchise Messe npongeT Bo ®paHkdypTe
20-23 HosAb6pa 2003 r.



